this study observes the potential decrease in air travel as a result of terrorist attacks in relation to individuals' sociodemographic variables and media usage. Drawing from a sample of 2,023 respondents in the 2008 General Social Survey data set, this study seeks to identify market segments that have been most significantly impacted by terrorism events since September 11, 2001. Data are analyzed through direct logistic regression, resulting in a statistically significant model, χ 2 (10, N = 685) = 25.40, p = 0.005. Results show two significant predictors of a terrorist-based decision to reduce air travel: occupational prestige and gender. Conclusions reveal the sociodemographic profile defining the market segment that has reduced air travel because of terrorist activity. Finally, recommendations are provided for enhancing and delivering marketing advertisements to this market segment.
Introduction terrorism and tourism-substantially different yet deeply intertwined. terrorism affected every citizen in the US in one way or another on September 11, 2001 and in more recent terrorism events and regulations (Silver, holman, Poulin, & GilRivas, 2002) , such as the latest requirement for full body security scans in airports.
An understanding of the tourists most impacted by terrorism who are likely to reduce their tourismrelated activities will be beneficial for the tourism industry to better understand and target this terrorism-fearing market segment. this study seeks to answer the question: What impact do sociodemographic variables and media usage have on a person's decision to reduce air travel as a result of terrorist activity since September 11, 2001? literature Review
Countries have experienced a decline in tourism as a result of terrorist activity (Enders & Sandler, 1991; Frey, luechinger, & Stutzer, 2007; Ito & 2 StICkEl lee, 2005) . Additionally, the September 11th events provided an initial stepping stone to additional travel safety measures that continue to impact travelers around the globe (Ito & lee, 2005) . Possible sociodemographic and media usage variables affecting travel reductions include:
Occupational Prestige. little research has assessed the effect of occupational prestige on terrorismrelated behavioral changes. Income, a related variable, is found frequently in the literature to have no effect on a person's anxiety toward terrorism-related events (huddy, Feldman, Capelos, & Provost, 2002; Skitka, bauman, & Mullen, 2004) . Since income and occupational prestige are closely related through the umbrella of social class (Miller & Salkand, 2002) , similar no-effect outcomes are expected. Education. those with lower educational attainment are found to have higher levels of fear and anxiety toward terrorism (huddy, Feldman, & Cassese, 2007; Skitka et al., 2004) , and are therefore more likely to reduce air travel in fear of future terrorist acts. Age. Interestingly, research shows an inverse relationship between age and level of anxiety toward future terroristic activity (huddy et al., 2007) , with the exception of risk-taking teenagers (Steinberg, 2007) . Possibly, this inverse relationship is a result of mature peoples' realization that their risk of personal loss due to terrorism-related events is diminishing. Gender. Females should be more likely to reduce air travel as a result of the terrorist attacks, based on findings in current research. Studies show that females are more likely than males to experience anxiety and fear toward terrorism (huddy et al., 2007; Skitka et al., 2004) . Television Viewing. tV viewers were more significantly impacted by the September 11th terrorist events than newspaper readers (Rhine, bennett, & Flickinger, 2002) , thus increasing their likelihood of reducing air travel. Also, extended periods spent watching television are shown to result in higher anxiety (Shrum, burroughs, & Rindfleisch, 2003) . Religion. Research suggests that the beliefs of religious people aid in coping with traumatic events, reducing the likelihood of experiencing postterrorism anxiety (Dein, 2010; Shreve-Neiger & Edelstein, 2004 Slone, Shoshani, and baumgarten-katz (2008) identified that people who followed the news after the September 11th terrorist attacks experienced higher levels of posttraumatic stress symptoms. Contrarily, newspaper readers experienced less anxiety than frequent television viewers (Rhine et al., 2002) . Due to inconclusive research, only a slight correlation between newspaper reading and terrorism-related air travel reductions is expected. Income. No significant differences have been found in recent research observing the relationship between anxiety levels as a result of terrorism and income levels (huddy et al., 2002; Skitka et al., 2004) . It is expected that there will be no significant difference between individuals' income levels and their desire to reduce air travel as a result of terrorism. Marital Status. Past research indicates that a person's marital status does not have a significant effect on anxiety levels in relation to terrorism (huddy et al., 2002; Silver et al., 2002) . As a result, no significant difference is expected between people with different marital statuses in relation to making terrorism-related air travel reductions.
Research shows that people most likely to reduce air travel as a result of terror events since September 11th exhibit lower levels of education, are younger in age (excluding teenagers), female, watch television for their primary source of news, and are nonreligious. Results the correlation matrix listing Pearson correlation coefficients and one-tailed significance values is presented in table 1, reporting four significant predictors of decision to reduce air travel as a result of terrorist activity: occupational prestige (r = 0.070, p < 0.01), education (r = 0.056, p < 0.05), age (r = 0.050, p < 0.05), and femaleness (r = 0.047, p < 0.05). Of these predictors, the correlation for femaleness is the only one that follows suit with the literature.
literature on occupational prestige shows no significant relationship with air travel reductions, while the correlation coefficient shows a strong relationship (r = 0.070). Education and air travel reductions are shown to have an inverse relationship in the literature (education increases, air travel reductions decrease) but have a positive relationship in this study (education increases, air travel reductions increase) (r = 0.056). Finally, literature on age and air travel reductions shows an inverse relationship, while this study shows a positive correlation (age increases, air travel reductions increase) (r = 0.050). these findings show areas for further study.
Direct logistic regression was performed to assess the impact of research-supported sociodemographic variables on the likelihood that respondents would reduce air travel as a result of terrorist events since September 11th. the full model containing all predictors is statistically significant, χ 2 (10, N = 685) = 25.40, p = 0.005, indicating that the model is able to differentiate between respondents who reported and did not report air travel reductions as a result of the September 11th terrorist attacks. the model in its entirety correctly classifies 89.9% of cases.
table 2 shows two independent variables that make a unique statistically significant contribution to the model (occupational prestige and gender). the strongest predictor of air travel reductions is occupational prestige, recording an odds ratio of 1.025. this indicates that respondents with higher occupational prestige scores are 1.025 times more likely to reduce air travel, controlling for all other factors. the odds ratio of 1.879 for gender indicates that females are 1.879 times more likely to reduce air travel, controlling for other factors.
Discussion and Conclusion
For tourism market researchers and practitioners alike, this study provides support for demographic market segmentation based on occupational prestige and gender when targeting consumers that have made terrorism-related air travel reductions. this study's research question assessing sociodemographic differences in consumers reducing air travel has been answered through identification of a traveler segment with greater odds of being female and having higher occupational prestige. As an example, a police officer (prestige score of 59) is almost two times more likely than a cashier in a supermarket (prestige score of 33) to make air travel reductions (Nakao & treas, 1990) . this study also provides tourism market researchers with a base for further research in a field of increasing relevance with terrorism-fearing air tourists. Surprisingly, previous research shows no expected difference between travelers of varying occupational prestige levels, but this study shows a significant difference. Findings show higher odds, both in logistic regression and correlation coefficients, of an individual reducing their air travel when they have greater occupational prestige scores. An increase in private plane use since 2001, specifically among the extremely wealthy, could explain the greater likelihood of reducing air travel for those with higher occupational prestige if the respondent had interpreted the air travel reduction question to pertain only to commercial air travel (bennett, 2004) . this would make an interesting topic for future research. It is also possible that people of lower occupational prestige fear terrorism yet did not travel before the September 11th terrorist attacks due to funding constraints and, similarly, do not travel following them. this could create an inaccurate picture that only those of higher occupational prestige reduce air travel because they are the only group that can afford travel. Future research is needed to test this hypothesis.
Following suit with findings from this study, past research shows females as more likely to expe- rience higher levels of anxiety and make air travel reductions as a result of terrorist activity. the significance of gender and occupational prestige in this study's model is an indication to travel and tourism companies to address the concerns of females and consumers with high occupational prestige levels in an effort to obtain new sources of revenue. Future research efforts should identify specific concerns these two significant groups have regarding travel, and then make suggestions for customized marketing plans that address these concerns. Further research could assess differences between business and leisure travelers since business travelers usually have less choice in their travel plans compared to leisure travelers. Another topic for future research should address the locations where travel reductions are most frequently made, which would be especially beneficial to tourism employees marketing to these destinations. Additionally, further research should assess recent changes in the air travel industry and resulting changes in travel behavior, such as the new introduction of full body security scans.
As terrorist activity in the United States and throughout the world continues to rise, it is becoming increasingly important to understand the effects of terrorist acts on travel behavior. One step to better understanding travel behavior is properly defining the segment of travelers that are most significantly impacted by terrorist activity. this study found two sociodemographic variables (occupational prestige and gender) that have a statistically significant relationship with air travel reductions, thereby providing applications for researchers and practitioners alike. 
